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1ST PARTY AUDIENCE EXTENSION

DEMOGRAPHICS
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UNIQUE MONTHLY VISITORS
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MONTHLY IMPRESSIONS
AVAILABLE

50K

INSTAGRAM FOLLOWERS

52K

FACEBOOK FOLLOWERS

8K

TWITTER FOLLOWERS

23K

EMAIL SUBSCRIBERS

SHARPMagazine.com's curated environment speaks
directly to the discerning tastes of Canada’s largest
audience of affluent, intelligent and influential men not

2.2MM

ADDRESSABLE UNIQUES IN DESKTOP, MOBILE AND VIDEO (VAST/VPAID) ENVIRONMENTS

550K

ADDRESSABLE META PROFILES

55Kk

ADDRESSABLE TIKTOK PROFILES

TAGGED CONTENT MODULES ACROSS ALL CONTEMPO PROPERTIES, CREATING
EXCLUSIVE RE-MARKETING OPPORTUNITIES BY CATEGORY OR BRAND
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SHARPMAGAZINE.COM

SHARPMagazine.com delivers the latest in fashion, watches, luxury travel, technology, automobiles, food,
entertainment and celebrities, as well as best-in-class custom content & video created by award winning experts.
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Journey to Luxury: A Look Inside
the World of Glenfiddich
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SHARP Hosts Hublot and Football
Star Lorenzo Insigne at Private
Gathering in Toronto

Kim Jones® Dior Fall-Winter P
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OUR ADVERTISING PARTNERS
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